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Abstract:
India is on the threshold of major reforms and is on the verged to become the third-largest economy of the
world by 2030.The study is based on primary and secondary data. This paper is an attempt to bring the
impact of Make in India initiative on the textile segment. The textile segment is among 25 sectors upon
which the Make in India initiative is being made. In this research the major highlights of Make in India
initiative is mentioned. A comparative snap shot is shown in the form of figures which can give an
overview of economic growth pattern. This report also depicts the textile growth in contrast to the said
initiative. This report also shows the growth of textile export in contrary to previous year. A hypothesis is
proposed and data was collected from 100 respondents from university which include professor and
lecturers from different colleges and universities of Uttar Pradesh. Open and closed ended questioners
were framed to identify the response from the respondents. SPSS 18.0 is used as a statistical tool for
analyzing the hypothesis. Chi Square test has been used to find the association between make in India
initiative and between textile manufacturing industries. From the above report it has been seen that Make
in India initiative is an optimal approach to boost the economy and invite foreign investment in India.
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1.0 Introduction:
Indian Textiles Industry presents the overwhelming economic life of the country. Beside from providing
one of the basic necessities of life, the textile industry plays vital role in its contribution to the industrial
output and employment generation including export earnings of the country. The sector contributes about
14% of India’s industrial production and 13% of the country’s export earnings. The textile sector proves
to be one of the largest providers of employment along with agriculture.
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Make in India is an initiative taken by the Government of India to promote and encourage the national, as
well as multi-national companies to manufacture their products in India. The plan was launched by Prime
Minister Narendra Modi on September 25, 2014. It is projected that India would emerge, after initiation
of the programme, as the top destination for global foreign direct investors, surpassing the USA and
China
The major objective behind the program is to focus on creation of job and enhancement of skills in major
25 sectors of the economy. The other initiative was also to aim high quality standards and minimizing the
adverse impact on the environment. The initiative also expects to attract capital and technological
investment too in India.
It is expected that the demand for electronic hardware expected to grow by US$400 billion by 2020, India
has the potential to become an electronic manufacturing hub. The government is targeting to achieve net
zero imports of electronics by 2020 by creating a level playing infrastructure and providing an enabling
environment. This will make the Indian economy better.
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Fig1: Make in India growth cycle.

1.1 Major highlights of the Make In India plans are as follows:
1. Invest India cell.
2. Consolidated services and faster security clearances.
3. Dedicated portal for business queries.
4. Easing policies and laws Interactions with the users/visitors.
5. Interactions with the users/visitors.

1.2 Five things which will be the key basis of Make in India Plan:
1. Guide foreign investors.
2. Assistance to foreign investors.
3. Prompt response
4. Provide relevant information:
5. Proactive approach

2.0 Review Literature:
S. Soundhariya (2015) Indian has the potential to push the GDP to 25% in next few years. The
government of India has taken several steps to encourage investment and strengthen business
environment. “Make in India” is among one such mission for long term initiative which will realize the
dream to the real happening. Initiation of core manufacturing sectors plays a crucial role for making
success to ‘Make in India’ ambitions, as said by the panel of experts in 11th India Innovation Summit
2015 . “Start-ups in the fields of defense manufacturing, telecom, automobile, Internet, financial
technology modules and mobile internet have revealed immense potential success to the scheme of
‘Make in India’,” as said by Siddhartha Das, general partner, Venture East addressing in aspiring
entrepreneurs at the discussion on “Entrepreneurship - Role of Startups towards Make in India”. Make in
India scheme also focuses on producing products with zero defects and zero effects on environment.
Sangwan (2015) in her study mentioned that FDI plays a vital role in the long-term development of a
country. It enhance capital source as well as competitiveness of the domestic economy. It raises the
productivity and generate employment in the country. There is also a correlation found

between

Industrial Production and FDI inflows. It has also been noticed that the effect of FDI on economic
development ranges increases greater technology transfer.

TMIMT International Journal “Special Issue- 2016”, ISSN 2348-988X | Available at: www.tmimtjournal.org

3.0 Research Methodology
The present study is descriptive cross sectional study and focus is on Impact of “Make in India”
initiative on Textile Manufacturing Industry. Explanatory study was designed and was taken into
consideration with the quantitative research strategy. The study is based on primary as well as
secondary data.
3.1 Sampling

Primary data is collected from College and University professors of Uttar Pradesh targeting 100
respondents.

3.2 Objectives of the research:
1. To evaluate the impact of Make in India plan on the textile and garment sector.
2. To access the challenges face by the textile industry by the initiative.
Hypothesis: There is significant difference in the mean of “Make in India” initiative and between
textile manufacturing industries.

3.3 Scope of the study
The scope of the research is defined in India in the textile and garments sector only.

4.0 Data Analysis:
Description

N (%)

Questionnaire handed over in person

100

Completely filled questionnaire and

82

further taken for the analysis
Response rate

82%

4.1 Make in India and Textile Sector:
India with the ambition of being an economic superpower in a decade(more or less) can’t rely on
services without faring well in Manufacturing. Manufacturing leads to R&D and this is one of the
field where India is way behind. In 2013, the number of documents published was just over 106000
for all the subject to study under the Sun which is very less.
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Table 1: Economic Overview

India is 2nd considered as largest manufacturer of Textile in the world. It has 24% of world spindles
and 8% of the rotors to produce yarn. Production of FBP in 2013-14 was 7 million tons. India is also
the 2nd largest producer of silk and cotton. India is 1st in Global Jute production and skilled labor is
available easily.
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Fig1: Growth of Textile Industry.

The domestic textile & apparel industry in India is estimated to reach $ 100 Billion by 2016-17 from
$ 67 Billion in 2013-14. Exports in textiles and apparel from India are expected to increase to $ 65
Billion by 2016-17 from $ 40 Billion in 2013-14.The total fabric production in India is expected to
grow to 112 Billion square meters by 2016-17 India now consists of increased penetration of
organized retail, favorable demographics and rising income levels to drive the textile demand.
Abundant raw material and increasing demand for exports to boost production. Abundant
availability of raw materials such as cotton, wool, silk and jute.

Table 2: Annual Report 2014-15
2013-14
Export

Crore

US$ Mn

2014-15 (April-Nov. 2014)
Crore

US$ Mn

India Textile & Clothing

214918.45

35425.97

14579.98

24083.15

Handicrafts

23504.42

3884.91

5694.48

939.88

Total T&C including Handicrafts

238422.87

39310.88

151424.46

25023.03

% Textile Exports of overall exports

12.59%

12.58%

13.49%

13.46%

India’s overall exports

1894182

312610.3

1122499.75

185970.07

Source: Ministry of Textile (texmin.nic.in)
The Indian textile industry is benefited immensely from the “Make in India” initiative. Mr. Modi
vision of making the country’s textile contribution in the world textile scenario. However, to ful this
fill this vision in to reality, India’s textile manufacturing segment needs to be equipped with
facilitating mechanisms. Once this is done, the strength of domestic Indian textile markets as well as
its textile export capabilities will remain unparalleled.

Table 3: Relationship between “Make in India” initiative and between textile manufacturing industries.
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Null hypothesis: There is no difference between “Make in India” initiative and between textile
manufacturing industry.
Alternative hypothesis: There is significant difference in the mean of “Make in India” initiative and
between textile manufacturing industries.

Variable
Make in India Initiative

Manufacturing
Industry
Textile

Mean

SD

t-value

P-value

2.44

0.51

-4.14

0.00

So from the above table the P value is less than 0.05 then we will reject the null hypothesis and accept the
alternative hypothesis.

4.1 Challenges face by textile industry by Make in India Initiative.

1. To meet the global standards, most textile companies have to adopte global standards of
safety and environment compliance.

2. Diversified global consumer buy pattern is another challenge for domestic players.
3. Technological factor is another factor which is still not as advanced as west.
4. Maintaining the cost advantage would certainly increase the wage and other expenses.
5. Another challenge is to gain address competitiveness in non-cost factors.
6. To invite FDI the governments need to invest on infrastructure that will be another
challenge.

5

Conclusion:
The Indian textile industry stands to be benefited immensely from the ambitious “Make in
India” initiative. The vision of the plan is to overhaul the segment’s perception and the
country’s contribution in the global textile scenario. However, to turn this vision in to
reality, India’s textile manufacturing segment needs to be equipped and promoted. The
most important is effective implementation of these mechanisms. It is expected that
successful implementation will surely strengthen the domestic Indian textile markets as well
as its export capabilities will remain unparalleled.
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