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ABSTRACT
This paper focuses on elaborating the importance of entrepreneurship, innovation in digital era.
Entrepreneurship can be viewed as a creative and innovative response to the environment and an
ability to recognize, initiate and exploit an economic opportunity. An entrepreneur is an
innovator who introduces something new in an economy. Entrepreneurship is doing things that
are generally not done in the ordinary course of business. Innovation may be in; introducing a
new manufacturing process that has not yet been tested and commercially exploited, introduction
of a new product with which the customers are not familiar or introducing a new quality in an
existing product, locating a new source of raw material or semi-finished product that was not
exploited earlier, opening a new market, hitherto unexploited, where the company products were
not sold earlier, developing a new combination of means of production.
Innovation involves problem solving and an entrepreneur is a problem solver. An entrepreneur
does things in a new and a better way. A traditional businessman working in a routine manner is
not entrepreneurial. Innovation leads to the dynamics that governs the interaction between
science, industry, and society. Innovative organization wants must have to prepare for renewing
the offerings and its delivery process to its stakeholders to survive in today’s globalized world. In
the present paper, concept of innovation and entrepreneurship has been studied by the authors.
The paper will also include examples of innovative entrepreneurs and how the innovation in
products/services helps the business in survival and growth in present globalized market place.
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Introduction
Entrepreneurship is not only an important driver of economic growth, productivity, innovation
and employment. It is also a key player in the “cycle of life” of businesses, giving rise to new
firms to take the place of those whose influence and relevance are waning. But as anyone who
has started a business knows well, being an entrepreneur is not easy. Entrepreneurs often must
fight an uphill battle to get their new ventures off the ground, and many never succeed. For this
reason, governments need to do all they can to support fledgling entrepreneurs and remove the
barriers that unnecessarily constrain them and stifle innovation. One way they can do this is by
making decisions that foster entrepreneurship and facilitate the dissemination of new
technologies and their adoption by an increasing number of entrepreneurs. Indeed, we believe
that the current wave of new technologies provides a favorable environment for entrepreneurs
who aim to scale their business fast. Gaining access to and deploying those technologies easily
and cost effectively can mean the difference between a success story and a compelling new idea
that never sees the light of day.
Entrepreneurs and startups play an important role in driving economic growth and job creation.
These two kinds of organizations—entrepreneurs/startups and large enterprises—need to
combine their respective, distinctive capabilities and collaborate in new ways in the digital era.
The question is: How?

OBJECTIVES OF THE STUDY
a) To study entrepreneurship, innovation in digital era
b) To study role of the innovative entrepreneur with the advancement of technology
c) To study the technology trend those are affecting business

Five key findings emerged from research:
• Every entrepreneur is a digital entrepreneur
• Entrepreneurs are the catalyst for innovation and economic growth
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•Emerging markets are challenging developed economies as the leading source of entrepreneurial
innovation
• Entrepreneurs are ready to shift attitude toward more collaboration with large companies
•Technology clusters, inspired by Silicon Valley, can provide a vital ecosystem for
entrepreneurial success Young entrepreneurs demand active support from government to sustain
their leadership in technology innovation.

ENTREPRENEURSHIP IS THE SOURCE OF TOMORROW’S TECHNOLOGY
INNOVATION:
Entrepreneurship is not only an important driver of economic growth, productivity, innovation
and employment. It also is a key player in the life cycle of businesses, giving rise to new firms to
take the place of those whose influence and relevance are waning. But as anyone who has started
a business knows well, being an entrepreneur is not easy. Entrepreneurs often must fight an
uphill battle to get their new ventures off the ground, and many never succeed.
Today every entrepreneur is a digital entrepreneur. Innovation, and more precisely technologydriven innovation, is a strategic priority for 78 percent of the entrepreneurs. Today every
entrepreneur is a digital entrepreneur. Innovation, and more precisely technology-driven
innovation, is a strategic priority for 78 percent of the entrepreneurs.
More than three quarters (76 percent) believe they are the major source of technology innovation
in their country. Forty-one percent expect to grow their businesses by more than eight percent
annually over the next two years and 81 percent expect to create new jobs in that period, which
demonstrates faith in the future at a time when global economic growth will reach less than four
percent in 2013, according to the latest forecasts† , and many countries struggle to create jobs,
especially for young people. The specific impact of the high-tech sector is particularly
noteworthy, as, according to recent economic analysis, every new job in the high-tech industry
triggers the development of more than four jobs in their local ecosystems
Although the United States is seen as the most innovative country in the next two years, China
and India are considered the second and third most innovative, respectively, clearly on their way
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to become the technology powerhouses of the future. This assertion finds possible support in
separate its analysis reveals that of the world’s five million science, technology engineering and
mathematics (STEM) graduates, 86 percent came from China, Brazil and India in 2012
according to our estimates. The proportion of emerging market entrepreneurs applying mobile,
social, data analytics and machine-to-machine technologies in their business is higher than in
mature economies, according to the survey. This difference can be partly explained by local
growth opportunities, availability of technology skilled workers and fewer constraints on
innovation (i.e. fewer regulations). Young entrepreneurs see their strong contribution to
economic growth increasingly dependent on working with larger businesses. Thirty-five percent
of respondents claim to collaborate with large businesses today and a further 46 percent intend to
do so in the coming two years. They cite access to new markets, specialist skills and more
expensive technologies as benefits of working with bigger organizations. Larger businesses
appear less open, however, with 52 percent of a sample researched by Accenture stating they
have either no collaboration with entrepreneurs at all or just one such initiative with at least a
single small company. Among large companies which have developed collaborations with
entrepreneurs,multiple different ways have been tested: for example, corporate venturing (nearly
half of 100 leading international companies we analyzed have developed a formal corporate
venture policy), mentoring, joint innovation, support to access markets, training and coaching,
and joint involvement in local community development or technology clusters. By collaborating
in this way with entrepreneurs, large companies benefit from greater exposure to a wide range of
innovation that may potentially disrupt their markets, gain access to a new talent pool, and
indirectly stimulate internal entrepreneurship among their own employees. This budding
collaboration in innovation between start-ups and large companies is no guarantee for systematic
success; however, the mutual benefits are potentially significant enough to encourage both large
companies and entrepreneurs to pursue it—especially in the pharmaceuticals sector, but also
increasingly in financial services, communications, and energy. As collaboration increases, new
models of cooperation will emerge, especially to facilitate connections, clarify the frameworks of
engagement, and protect intellectual property on both sides. The implementation of formal
innovation systems by large companies will be key to the success of these initiatives.
Entrepreneurs have a positive view of technology clusters. Such clusters, inspired by Silicon
Valley, and adapted to different business and cultural environments, can provide a vital
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ecosystem for entrepreneurship development. Although Silicon Valley is unique, governments
may stimulate the development of local clusters,which leverage and expand the specific strengths
of local economies, and their “smart specialization.” Clusters also provide an answer to the
growing aspiration for people to benefit from access to local supply chains and energy supply,
and access to locally manufactured products through new technology solutions such as 3D
printing. Specific measures that can aid the development of clusters include providing sustained
and increased support for basic research, reducing restrictions that inhibit the ability of
universities to collaborate with industry to create value, “de-risking” the future for entrepreneurs
by promoting stability and consistency in regulations, increasing permeability across companies,
being a source of high-risk capital for start-ups, and embracing diversity in all aspects. In
parallel, digital entrepreneurs’ connections with their stakeholders will increasingly extend
beyond geographic boundaries and give rise to the creation of “virtual entrepreneurial
ecosystems”. Our research also highlighted the general support entrepreneurs would like to
receive from governments. Two thirds are not satisfied with actual government policies.
Eighteen percent say that governments take no action to help entrepreneurs and a further 49
percent say that while they do, their efforts are not relevant or effective. Their primary demands
are for changes to tax, the development of technology training and education to increase the
talent pool of technology skilled workers, and public finance for entrepreneurs and small
businesses.

Key recommendations for governments include:
• Stimulate demand through the development of digital infrastructures, export support schemes,
the digitization and opening up of public procurement to small companies, and the digitalization
of public services (including open data policies that encourage companies to create innovative
services for the public sector).
• Support entrepreneurs through efficient tax incentives, access to broader sources of funding,
greater investment in STEM education and training, and facilitating the creation of clusters and
incubators.
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• Develop business friendly environments for technology innovation through personalized and
simplified online administrative processes, a higher tolerance for failure, standards for cloud
technology that reduce fixed business costs, and an attractive environment for entrepreneurs to
set up new businesses. With a significant portion of the world still struggling to respond to
today’s volatile and uncertain economy, governments need to explore every promising
opportunity to positively impact their business environment. By better understanding the
challenges and needs of entrepreneurs, and putting in place policies that enable them to innovate
and grow, governments can capitalize on a proven economic and job creation engine that can be
a significant contributor to restore growth to their economies.

New Technologies include technologies such biotechnology, nanotechnology, advanced
materials, photonics, microand Nano-electronics, advanced manufacturing systems and
information and communication technologies (e.g. social media, mobility, analytics or cloud).
This report is primarily, but not exclusively, focused on information and communication
technologies.

Every entrepreneur is a digital entrepreneur
Technology-driven innovation is a strategic priority for entrepreneurs who were interviewed in
the survey that was conducted: seventy eight percent indicated that innovation is one of their top
priorities, with about one-fourth reporting it is their number one priority. In today’s business
environment, innovation is an essential component of entrepreneurship, in most cases associated
with new technologies to create new products and services. It also triggers disruptive changes to
production processes, as illustrated by the fact that 85 percent of entrepreneurs surveyed
indicated that new technologies are critical or important enablers of their business processes.
To a large extent, entrepreneurs are digital entrepreneurs, given their appetite for new
technologies A large majority of respondents are either currently leveraging these technologies
or planning to use them in the next two years, with mobile and social technologies being the
most popular, followed by data analytics, cloud technologies and machine-to-machine
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connectivity. Cognitive science and nanotechnology are also either being used or under
consideration by a significant number of entrepreneurs who see them as the potential next big
wave. Beyond the preceding, simple economics are also are making it easier for entrepreneurs to
embrace technology. The continually decreasing costs of access to new technologies provide
flexible ways to scale businesses more easily and quickly, which creates a highly favorable
environment for new start-ups. Entrepreneurs can now use digital technologies to quickly create
and launch new products, services, customer experiences and business models, as well as to
redefine end-to-end business processes through enhanced transparency, efficiency and
effectiveness. Indeed, about four in ten entrepreneurs in our study said cost efficiency, creation
of new products or services, and quality were the most common benefits that technology-driven
innovation delivers to their business. The extent to which a company can embrace digital
technologies varies by industry, but all industries are affected. In the short term, companies in
industries such as high-tech services or products, broadcast media, and financial services have a
much greater opportunity to use digital technologies to transform their business than those in
agriculture or construction. Companies in such industries as consumer products, automotive,
media/entertainment and airline industries have significant opportunities to use digital
technologies to transform their internal processes.
Cloud technologies are especially important to entrepreneurs’ business, as several entrepreneurs
in our study singled out the cloud as vital to their success. “Today, we face an unprecedented
amount of innovation, and the nature of it has changed as well, noted CrisConde, executive
chairman at True Risk. “In the 1980s, it took a long time and a lot of money to get an idea off the
ground. With technologies such as cloud computing, and SaaS models, technologies barriers
have eroded, and entrepreneurs can launch their companies very quickly without the help of
venture capital at the very beginning.” Echoing Conde’s sentiments is Frank Collins, CEO of
DangerDynamite! Multimedia in Canada. “The decrease of technology costs is huge, especially
in my industry,” said Collins. “I was able to start my business with next to no overhead costs and
immediately compete with companies that have been around ten or 15 years. Without cloud
technologies, I wouldn’t have been able to start my company and move as quickly as I did in the
market.” However, it is important to note that while the cloud is helpful in quickly and costeffectively scaling a business, companies in many industries will still need access to substantial
capital to cover the purchase of physical equipment and non-recurring costs, such as engineering
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costs related to the development and launch of a new product. The sidebar on page 14 discusses
the technology environment in more detail, exploring seven key technology trends that are
impacting businesses and entrepreneurs everywhere. Entrepreneurs’ extensive use of technology
is driven by many factors. The most prevalent of these factors are clients’ demands (which drive
the need to innovate in a particular area to attract and retain clients); availability of technologyskilled workers (which makes it possible to drive innovation); and an entrepreneurial culture
created by other successful entrepreneurs (which boosts entrepreneurs’ confidence and appetite
for risk, as well as provides them with examples to emulate and spurs friendly competition to
succeed).

Seven Key Technology Trends That Are Impacting Businesses
Entrepreneurs looking to capitalize on technology innovation should consider seven key
technology trends1 that Accenture expects to have a significant impact on technologies and
businesses in the coming years:
1. Relationships at scale: Businesses today have new ways to learn about consumers—all based
on richer digital interactions. Whether through e-mail, social media, the Web, online chat, or
location-based services, or on the many mobile devices consumers use today, building
relationships at scale is about creating meaningful interactions with consumers wherever they are
and whenever they need it. But it’s not just about deeper insights. New technology means
enterprises must shift from a focus on cost and channels, to a focus on using the channels and the
data derived from them to build longer-term and productive relationships.
2. Design for analytics: Organizations are no longer suffering from a lack of data; instead they’re
suffering from a lack of the right data. Winning companies are those that truly make data their
strategic asset to drive business outcomes. This means starting with the outcome they desire,
understanding the data required, and then using newer technology to get the right data—from
inside and outside the enterprise. These companies will treat data less as a warehouse and more
as a “data supply chain.” They will manipulate it, add to it, update it, and analyze it in various
ways, transforming the data into new products and business insights.
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3. Data velocity: This trend focuses on matching the speed of data to the speed of decisions.
Today, thanks to unstructured data from social media, mobile devices, sensors and applications,
the volume of data and data sources available to business leaders is greater than ever. But large
amounts of data are not helpful unless companies can make sense of it. New technologies across
the ecosystem are enabling companies to scan tens of billions of records a second or query one to
two terabytes in less than a second. In the process, they are helping accelerate the whole data
cycle from insight to meaningful action.
4. Seamless collaboration: Advances in technology make it easier than ever for people to work
together. But entrepreneurs don’t necessarily need to become more social for collaboration to
work. It’s the work and the process that need to be social. When that happens, it will transform
the nature of work. The new face of collaboration will involve embedding social-driven,
collaborative tools into business processes. Organizations will be more productive, more
efficient, and more innovative as a result.
5. Software-defined networking: Software-defined networking, or SDN, involves managing the
network through software instead of through hardware, and it is a giant leap forward in enterprise
flexibility. SDN addresses a significant need: it makes it easier for businesses to manage change,
integrate cloud services and get more return from their network investments. SDN allows
companies to remove the complexity and reduce the cost of network reconfiguration, and turn
the network into a truly dynamic and flexible asset.
6. Active defense: Companies are recognizing that protecting their digital assets from threats
must go further than prevention. Protection policies must acknowledge that attackers will get
through, so companies need to stay one step ahead of them. Active defense technologies are
emerging to help companies know, and hide from, their enemies. Sophisticated data and
analytics-driven information security are shifting the security emphasis from monitoring to
understanding to taking preemptive action. And approaches such as turning computer systems
into a “moving target” are making it harder for hackers to find and exploit vulnerabilities.
7. Beyond the cloud: Companies should no longer be asking why they must use the cloud or
which cloud technologies they should use. Rather, the key question is how to use the cloud to
deliver value to the enterprise. Whether its infrastructure, platforms or applications in the cloud,
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there is much more organizations can do to use the cloud to enable their business. And as
organizations embed the cloud into the fabric of their IT systems, they will need to manage a mix
of on-premise and off premise technology—legacy systems and traditional software mixed with
cloud based technology—as well as a mix of public and private clouds.

Entrepreneurs are the catalyst for job creation
Entrepreneurs are valuable to the business community for many reasons. One of the biggest is
that they are often responsible for bringing new ideas to life that can create entirely new markets
or revitalize existing ones—and, in the process, spur economic growth.
This belief is common in all of those countries, and it is particularly true in Australia, the United
States, Mexico, France, India, China and Italy. Furthermore, respondents expect innovation to
continue in the near future: 84 percent said they are optimistic entrepreneurial innovation will
rise in the next two years. Even more compelling is the impact that entrepreneurs believe
innovation will have on their business and the overall economy. Forty-one percent of
entrepreneurs are confident their business will grow more than eight percent per year in the next
two years, which is an extraordinary statistic in a business environment where global economic
growth will reach less than four percent in 2013, according to the latest forecasts. Even more
impressive, 81 percent of them are confident they will create new jobs in the next two years,
which is striking given so many countries struggle to create jobs, especially for young people.

Emerging markets are increasingly challenging developed economies as a major source of
entrepreneurial innovation historically; developed markets were the drivers of innovation.
However, in the past decade, there has been a strong and sustained shift in the primary locus of
innovation—from mature markets to emerging markets. That is especially true in the technology
arena. Entrepreneurs in emerging markets are embracing new digital technologies more
extensively than their counterparts in mature markets this disparity may be explained by several
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factors, including greater local growth opportunities available, increasing availability of
technology-skilled workers, and fewer constraints on innovation (i.e. fewer regulations) in
emerging markets. For these reasons, emerging markets are seen by many as an important source
of tomorrow’s innovation as well. One-third of entrepreneurs overall, and 45 percent of those
with headquarters in an emerging market, expect the next wave of innovation to come primarily
from emerging markets.
“Entrepreneurs must learn to build their own virtual networks as part of the business ecosystem
to access new innovations, technologies and resources faster and on a global scale.” Bruno
Berthon, Global Managing Director— Strategy & Sustainability, Accenture


76% of entrepreneurs believe they are the major source of technology innovation in their
countries.



41% expect to grow their businesses by more than eight percent annually over the next
two years.



81% expect to create new jobs in that period.

Top 10 Tips to Foster Entrepreneurship and Innovation Locally
By Dr Tom Kosnik, Stanford Technology Ventures Program Mentor and encourage
diversity

1. Encourage foreign entrepreneurs to come, study at your universities, and then start
companies.
2. Give women entrepreneurs founding high growth ventures equal access to funding—
whether bank loans, venture capital, or private equity.
3. Believe in the young. Look for innovations in children, teens and university students,
and teach them to implement by providing mentors.
4. Focus on cross-generational, cross gender, and cross-cultural collaboration to create
new innovations and then to commercialize them. Educate
5. Encourage children and teens to study mathematics, science and subjects that will
allow them to go into science and engineering at university level.
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6. In universities, encourage cross disciplinary study, research and commercialization by
co-locating faculty and grad students in engineering, computer science, medicine, biology
and design in one location.
7. Promote university-age entrepreneurship so students start companies to create jobs
instead of graduating hoping for a job.
8. Equip your science and engineering programs to also teach entrepreneurship to
students in those majors so they understand how to commercialize scientific inventions.
Promote commercialization and innovation
9. Develop licensee-friendly technology licensing programs at universities so industry
can license and commercialize inventions from professors and grad students.
10. Encourage global technology and innovation leaders to promote innovation and
entrepreneurship through national and international competitions to accomplish
objectives that are technically challenging and have commercial promise.

Conclusion:
Entrepreneurship is not only an important driver of economic growth, productivity, innovation
and employment. It also is a key player in the life cycle of businesses, giving rise to new firms to
take the place of those whose influence and relevance are waning. But as anyone who has started
a business knows well, being an entrepreneur is not easy. Entrepreneurs often must fight an
uphill battle to get their new ventures off the ground, and many never succeed.
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